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WHAT'S

! is an Online and print Magazine
Covering the Successful, Inspiring & powerful
Women leaders in the Region.

The vision of | is to develop a content across
the GCC and to be the go-to-platform for
women to be able to network, mentor and

participate in professional development
program geared toward helping them rise in
their careers.

facilitates opportunities for women leaders to
network, learn and be inspired by role models,
mentorship and by each other and will also
infroduce you fo some amazing women every
month - who inspire others and make a
difference in her enfourage .

The Leading woman in GCC in business & Tech
who have broken the cliche of gender bias and
made their way to success and leadership and
emerged as champions. Women who strive to
move higher in their organizations going beyond
the concept of diversity, inclusion or gender
equality.




Mi1ssi0on

The Ladylead Mag mission is to be the
preeminent daily resource for the middle east in
terms of the latest news and achievements of
the leading women by exemple.

LL Magazine will be the voice of the leaders

women who have fought against all odds and

made it to their respective designations.
LL will be the platform that will present their
stories that are bound to influence not only
women but everyone worldwide.

The ladylead . com will become the go-to source

for all women executives for inspiration, views,

opinion pieces or discussing the latest industry
trends to the technological influence.

LL delivers a unique content with condense to
readers who would like to be inspired and know
about the latest women leaders and
Entrepreneur Success stories, news, Interviews
as well as their Style




THE TARGET

She i1s

Powerful , Successful, Leader , Modermn , Influential . She is an Inspiring
Strong Lady that takes pride in her success , Independence & Job
achievements , But Not Forgetting her Classy Style and wellbeing

And she 1s ..

CEO Women, Woman Entrepreneurs, C-level Woman Leaders in [T,
C-level Women leaders in Business, Women Heads of Marketing and
Sales, Women Heads of HR & Finance, Women leaders in Readl estate

& Retail, Women Leaders in Hospitality and leisure, Women leaders in
Politic




REGULAR SECTION
Home
News
Success Stories
Her Story
Interviews
Her Opiniun
Her Swyle
Fashion
Beauty
Health & wellness
Travel
Women events
Work and Family
Slartups

Tech




REASONS

TO ADVERTISE WITH US

TARGET AUDIENCE

LadyLead Magazine is adigital environment that enables you to reach your
ideal target audience. The audience is strongly engaged with LadyLead’s
Social Media platforms via Facebook, Instagram, Tumblr, Twitter etc.

FLEXIBILITY

LadyLead Magazineis committed to your success! We offer advertising pack-
ages for every budget, whether you are a new business or need to re-
establish your business in the marketplace, be assured we have plans that
are tailored to meet your needs.

ACCESSIBILITY

Your customers can bookmark your site for future returns. LadylLead creates
active involving process of reading and ensuring the focus on and under-
standing the brand.

BRAND AWARENESS

Advertising with LadyLead Magazine can be used to drive traffic to your site
and build brand awareness. The readers involvement to us can create 40%
more brand awareness than old versions of media as printed magazines or
TV communication and radio.

Online advertising is an essential element of anyone’s marketing mix.
It provides you with numerous benefits, including lower costs, robust

targeting, and valuable customer inscghb that are not available ihmugh
other advertising mediums. BOOST YOUR SALES

- We are always here for our readers, partners and clients
Your cusfomers, com oetitc
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Contact us for more information!




Ladyleadmag.com D ° ° t l
With a topical combination of women leaders Success stories, style, fashion, beauty, health and welness, entertainment etc ..
Ladyleadmag.com is essential reading for the inspiring, powerful women leaders in GCC

WEBSITE SOCIAL EDM

Instagram Avelrag :p%\(re:ey: on
2 3 2' 4 K l 7 5 K newsletters

impressions

Page views

OTHER
CAPABILITIES
2 7 _65 GEO 'I’Ofng Ability to run targeted, personalized
campains for specifuc target audience
Average age GCC segments using our date

management platform.
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ADVERTISEMENT & TRRIFF

PRIN T Rates ($) ONLIN E Size (pixals)  Rates (%)

Full Page 4000 Leaderboard 728x90 4000/per month

Double spread 6500 MPU 300x250 5000/per month

Front cover + 4 inside pages interview 10000 Half page 300x600  6500/Permanth

Back cover 8000 Online interview 2000

[FC 7000 Online press release 1000

IBC 7000 Social media post 2000

Half page 2000 Online competition 2000

Quarter page 1000

Interview 1 full page 4000

Interview half page 2000

Press release 1 page 2000

Press release half page 1000
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1 page ADVERTISEMENT

by 3 I V/OVEN LEADERS MORE PEDPLE-FOCUSED AND
EMPATHETIC THAN MALE COUNTERPARTS FINCS KPHG
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1 page INTERVIEW 1 Page Media Coverage — HER OPINION

Tz PRETTY IN PINK - A JOURNEY
DPPC FROM PAIN TO AWARENESS

In a weeld flled wh diverse culures, bellefs, and
rradivions, the gbal community has come togecher
1w recogeize October as “Areamt Canier Awaresesd
Month " This collective effoet speaks wolumes abour
the power of ralsing awarsness, and yet there remains
anages DO - 0 an undestable urgency e do more.

The Origin Story: The Pink Kibbon a demand for
prevention and accountahilny Charkae Haley, the
0 e Sma g 0 are 50 @ Creator of the First (Peach) Breast Cancer Ribbom,
d for co 0 orts 10 change =0 started making them i the 19903, at the age of 68.
b Lol olbess ' Haley, who had bartled breast cancer, fir began
‘ ¥ hand-making peach breast cancer ribbons = ber
et dining reom. To each packet of five rbbons, she
2kl that expand o attached 3 posteand thas reads “The National Camcer
ticals and prog ong o 3 Insticute’s annual bedges & $1.3 hidlion, culy 5 percent
goes for cancer prevention. Help us wake up
legislatoes and America By wearing this ribben.” Her
. 5 ribbons were a call to action: 2 demand for prevertion
0 4 c o of this disease and greater accounabdicy. Later in
py o oryg tio Oxrober 1992, cosmerics giant Estée Lander shared the
# A0ROIG o sl iha pink ribbon—a new symbol of hope and strength for
ey, ootz i those facing breast cancer—through its maticawide
‘ : cosmeticy counters for the first time

Drean : How far have we progressed since 19917

rd enforoe: The barsh reality of breast cancer’s impact on our
CANNCE S¥85S InCug world Is best articulated by the Wodld Health The fight ks s1ill on for a Pinker Tonorrow
At fren Organizarion (WHO), whose dara reveals chat
n breast cancer claimed the lives of 885000 After all & said and done, there remaing one question,
he opoo 2 by ther ; Individoals worldwide In the year 2020 alone. 3 what is your responsibility, what's your role in socsety
= k e S Rngpags Samdad SR g i These numbers, while shocking. can often feel and the changes you will bring. The life-changing
cateet Insignificant to many of us. [v's all too casy to fall decissons you make today to get the screening, nudge that
viim to misconceptions, allowing fear or friend who's been reluctant to visic the center, is
procrastination to hinder uws from taking rewarding and relieving. In today’s age of technology and
proactive steps, such as undergoing regular inpovation, the approach 1o screeming has changed
Engagn screening tests. Despite the availabilities of dramatically making the process much easier and faster
) & rall poc Y ity ) INdously maot ) WY ! oV | L pumerous centers offering screenings for free - what better way 10 take advantage than this,
DT i s ey v B v making them accessible to a2 wider sudience, the
‘ reluctance to partscipae is yet to be challenged Written by Roza Bairu
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Editor@ladyleadmag.com

sales(@ladyleadmag.com
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